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The 
Rundown 
(What We’ll 
Cover)

• Overview: Modern Media Consumption

• Using Your User-generated Content

• Finding Sources

• It’s Time Consuming, But Your Voice Matters



Modern Media Consumption

• More than eight-in-ten Americans get news from digital devices

• Roughly half of Americans prefer to get news on a digital platform; about a third prefer 
TV (news apps and websites are top)

• Those under 50 turn more frequently to digital devices for news

• Almost all Americans – about nine-in-ten (88%) – recognize that social media companies 
have at least some control over the mix of news people see

https://www.pewresearch.org/journalism/2019/10/02/americans-are-wary-of-the-role-social-media-sites-play-in-delivering-the-news/



Youth Like 
Social

• Americans ages 18-29 are 
most likely to get their 
news from social media 
(42%)



Where
Are Your 
News-Focused 
Users?



Top News Site 
Traffic Drivers

• Facebook is the social media site 
Americans use most commonly for news. 
(52%) of all U.S. adults get news there

• Facebook has the largest pool of users



#AgarArt

• Microbe World

• POTD on social media

• 11K likes and 8.8K shares



Connecting the 
Dots

• Microbiologists love streaking

• This looks like a Christmas tree…share 
it a few days before Christmas!

• Wow this went viral!

• Art contest?

• Let’s brand this concept as our own!

• 5 years, and thousands of submissions
and media imprints later…







#GilesDoll…? 
What’s that?!

• Be curious

• Noticing subgroups on social media

• How I met Tai the “body snatcher”



• Everyone was focused on children 
and vaping

• Complex adult vaping community
online and very vocal

• A real subculture learning
experience

• KHN, NPR, ABC News



Dos & Don’ts

• Don’t be Christopher Columbus

• Privacy doesn’t exist online…but still ask
permission

• THE TROLLS…the trolls…



Need Sources Please!

• Same issue, new research

• Finding sources

• Clubhouse networking

• Always identify yourself

• Explore the issues you care about on social 
media (attend webinars, join discussions, 
follow researchers)



NBCLX 



So What?

• More and more people are getting 
their news and other important 
information from social media

• “More than half of U.S. adults get 
news from social media often or 
sometimes (55%), up from 47% in 
2018. About three-in-ten Americans 
now get news on social media often 
(28%), up from 20% in 2018.”

• Be where the information exchanges 
are happening



We’ve Got Issues!

• Disinformation

• Moves Fast

• Hard to Vet

• Trolls, Bots, and Scammers

• Harassment 

• Violent Content

• Mental Health



The OGs



We’re Learning & Defining 
This Field In Real-Time

• Facebook is a petulant teenager (17 years old)

• Twitter just got its learner’s permit (15 years old)

• Instagram is a narcissistic preteen (9 y’all, just 9)



Your Voice Matters

• “The largest social media platforms 
control the content on their feeds using 
computer algorithms that rank and 
prioritize posts and other content 
tailored to the interests of each user.” 
(pewresearch.org) 

• We need more subject matter experts

• We need more social media experts 
teaching media literacy

• We need more researchers, data analysts
and journalists etc., dropping the jargon 
and communicating with the public



Follow Me
@CGonSocial


